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ABSTRACT

A business model is a strategic plan for creating, delivering, and retaining value, ensuring profitability
and competitiveness. To thrive in a dynamic market, a company should harness its strengths and innovate
its business model to address opportunities or challenges. Strong capabilities empower a firm to
effectively implement business model innovation in response to market fluctuations. This quantitative
study examines the role of a firm’s capabilities, which are dynamic capabilities and market orientation
toward a business model innovation in Indonesia’s hotel industry after the pandemic. Inferential
statistical analysis was conducted on two independent variables, dynamic capabilities, and market
orientation, to examine their impacts on business model innovation as a dependent variable using
Structural Equation Modelling with software Smart PLS 4. The samples included 492 general managers
at three to five-star hotels in Indonesia who were used as respondents. They were selected using
purposive sampling to examine two hypotheses. A five-point Likert-scale online questionnaire included
thirty-two questions from seven dimensions covering two independent variables examined. The results
of the T-test show that the firm’s capabilities, which are dynamic capabilities and market orientation,
have significant effects independently on business model innovation, with each substantial value of
p<0.05. Dynamic capabilities affect business model innovation by 42.9%, followed by Market
orientation, which contributes to business model innovation generation by 35%. Additionally,
Importance-Performance Map Analysis (IPMA) identifies the practical contributions of firm capabilities,
particularly highlighting the significance of proactive market orientation in influencing business model
innovation.

Keywords : Dynamic Capabilities; Market Orientation; Business Strategy; Strategic Management;
Competitive Advantage; Hospitality

INTRODUCTION

Globalization and rapid technological advancements have led to a significant level of
competition. In addition, sometimes disruption compels companies to reevaluate their business
models to compete in the market and sustain their businesses. What was considered a novel
invention just a few months ago quickly becomes obsolete due to disruptive forces. The ever-
evolving and highly uncertain market conditions often disrupt a company's business model (David
J. Teece, 2010), where innovation, a critical pathway to achieving competitive advantage, is
pivotal in reshaping the utilized business model (Assink, 2006).

The innovation within business models becomes a foundation for a sustainable competitive
edge that is challenging for rivals to replicate, offering more tremendous advantages than other
forms of creation. In response to crises and disruption, the company must use its internal
capabilities to adjust its business model's organizational structure, processes, and resources
accordingly. The capabilities of a firm encompass the ability to utilize its dynamic capabilities
and market orientation to innovate its offerings. Furthermore, by optimizing those internal
capabilities, a firm is expected to innovate its business model, as Business Model Innovation is
crucial in responding to crises (Breier et al., 2021).

The hotel industry in Indonesia is a significant part of the tourism sector, holding economic
importance, notably in government tax revenue generated from hotels. The hospitality industry
has experienced various challenges, such as the growth of a digital platform-based business model
called the Virtual Hotel Operator (VHO) in 2015 in Indonesia. The Virtual Hotel Operator
platform offers low-budget yet clean accommodation options and utilizes a digital-based booking
system, which has experienced rapid growth since its inception. They use innovation in their
business model to provide better, faster, and more accessible customer service and disrupt the
market. Meanwhile, not all conventional hotels prioritize innovation, including technology
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innovation; instead, hotel managers commonly prioritize introducing new guest room amenities
or another similar service that may be less critical for business strategy (Wiastuti &
Susilowardhani, 2016). Thus, it implies that the hotel industry may need more ability to change
quickly through their current business model to anticipate environmental changes. Additionally,
the COVID-19 pandemic was another crisis experienced worldwide. Over the last three years, the
tourism and hospitality sector has been dramatically influenced by the pandemic, causing
significant losses for hotels and accommodations. In 2020, the national average occupancy rate
stood at a mere 35%, reflecting a 20% drop compared to the pre-pandemic year of 2019. This fact
underscores the need for adaptability and resilience within the hotel industry’s business model as
it navigates evolving market dynamics and external crises.

Therefore, hotels must use their internal capabilities to conceptualize and implement
business model innovation to sustain their competitive advantage. The significance of the ability
to innovate a business model is also established in the study by (Timotius, 2023), who emphasized
that businesses must embrace innovation to adapt their business models, enhancing
competitiveness and resilience in an increasingly uncertain environment (Adam & Alarifi, 2021).
In uncertainty, the capacity for innovation within currently utilized business models emerges as a
competitive advantage for corporations. Dynamic capabilities are considered the cornerstone of a
corporation's strength in innovating its business model by exploiting internal and external
resources. This research contributes novelty by delineating market orientation, perceived as an
integral part of a corporation's dynamic capabilities, specifically regarding how corporations
employ market orientation to apprehend market needs. This study aims to elucidate how dynamic
capabilities in managing resources, augmented by the ability to capture market demands, act as
catalysts for a corporation's innovation capacity in altering business models amidst market
uncertainties.

Business Model Innovation

A business model shows how a firm develops and provides value to customers. It is also a
method to preserve some value for business model development. Innovation is sparked by a
business model, which then develops into a subject of innovation. The business model offers a
method by which technical advancement and knowledge, in conjunction with the use of tangible
and intangible assets and capabilities, are converted into a source of profit for the organization (D
J Teece, 2018). A business must establish its business model using one or more business model
concepts or designs to achieve superior performance. The business model themes can drive
innovation and provide direction in how the business model operates. By carefully selecting and
implementing business model themes, companies aim to achieve superior performance and stay
competitive in a rapidly changing business environment.

Facing a crisis or uncertain market is the least expected by a firm, and managing the
resources under the circumstances takes work. Given the continuous shifts in competition, it was
evident that business model innovation has evolved into a crucial element to consider in company
strategy (Pereira et al., 2015). Business model innovation involves making significant changes or
adjustments within a company, utilizing its capabilities to adapt to market conditions, especially
in an uncertain and dynamic environment. A company must constantly adapt and innovate,
employing novel creative ideas and technology, as business models are only sometimes stable
and enduring. The company can create unique value propositions and turn them into business
model innovations using its capabilities. Furthermore, Business Model Innovation is a company’s
flexibility to adjust to crises, and it is a potent recovery response to the COVID-19 crisis (Breier
et al., 2021). In other words, the company must use its capabilities to develop business model
innovation to respond to crises and survive. The dynamic capabilities and market orientation are
important to creating value and delivering it to consumers. The result of the firm’s capabilities
enables the company to create efficiency or novelty in the way it delivers value to the customer
through its business model. Further, in a study by (Yang et al., 2020) on promoting business model
innovation, companies must initially define new value propositions or design themes. Business
model innovation means reconfiguring the entire business model or some components in response
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to obstacles or as a strategy for innovation and diversification. In this case, companies can adopt
an approach of efficiency or novelty to transform or enhance their existing business model.
According to (Zott & Amit, 2007a), the business model innovation can be translated into
indicators as follows;

1) Easy transactions conducted with customers.

2) Efficiency in accessing every transaction.

3) Providing novel combinations for service.

4) Linking the staff and clients in novel ways.

5) The strategy of revenue generation is innovative.

Dynamic Capabilities
The firm’s internal capability to manage its resources is crucial in gaining a competitive

advantage and sustaining the business through a business model. Three critical resource areas
contribute to this advantage: nature-based, knowledge-based, and dynamic capability-based
views. The latter view, dynamic capability-based, focuses on the dynamism of the company's
environment. Using dynamic capabilities, an organization's internal and external abilities must be
integrated, built, and reconfigured to adapt to rapid environmental changes. Dynamic capabilities
constitute an essential part of Business Model Innovation (David J. Teece, 2018) and serve as a
critical antecedent to business model innovation (Franco et al., 2021). A company must be able
to detect and influence opportunities and challenges, coordinate across its functions, and integrate
and, if necessary, reconfigure internal resources to operate the business model innovation. At the
same time, the company must have the competitive capability to make improvements, which is
used as opportunities for innovation (Vu, 2020). Innovation supported by technological
capabilities will result in a company's dynamic ability to adapt to environmental changes
(Ilmudeen, 2021). The study employs five dimensions modified from the study of (Mikalef &
Pateli, 2016; Pavlou & EIl Sawy, 2011) to identify the dynamic capabilities, which are then
translated into activities of;

1) Sensing

2) Coordinating

3) Learnin

4) Integrating

5) Reconfiguring

Market Orientation

Rapid changes in the market may lead to consumer behavioral changes as well. Therefore,
companies need to recognize consumer needs and respond to information gathered from the
market. After collecting the consumer’s needs, the company transforms them into practical value
creation, followed by disseminating them across all functional aspects of the business. The
objective is to provide superior products and services to customers. The ability to search and
collect market data regarding present and future needs is known as market orientation. Market
orientation is part of a firm’s capability to assist in creating innovation by understanding the
market's needs. The understanding of current consumer and potential future needs serves as
guidance in creating value and is a crucial part of business model innovation (Amit & Zott, 2012,
2015). A capability perspective of Market Orientation is adopted to influence innovation, where
Market Orientation facilitates an understanding of customers and competitors. Furthermore,
understanding what customers require enables a business to define its value proposition and
support business model innovation (Ramani & Kumar, 2008). In other words, implementing
market orientation can help the firm innovate its current business model. The evolution in Market
Orientation literature is categorized into two dimensions: Responsive Market Orientation and
Proactive Market Orientation (Narver et al., 2004). Responsive market orientation emphasizes
existing customers, potential threats, and opportunities within established market segments.
Conversely, Proactive market orientation, which centers around future or emerging markets,
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directs more attention toward concerns for potential rivalry and new market prospects (Wei et al.,
2014; Yang et al., 2020). Therefore, this study employs two dimensions of Market orientation
adopted from study by (Lamore et al., 2013; Yang et al., 2020; Yannopoulos et al., 2012), to
identify the current and potential of customer’s needs, which are through;

1) Responsive market orientation.

2) Proactive market orientation.

Strong dynamic capabilities are required for business model innovation development
(Teece, 2018a) . Several researchers tried to understand the relationship between dynamic
capabilities and business model innovation for multinational companies and their environment to
drive innovation within companies (Augier & Teece, 2009; Bocken & Geradts, 2020; Zahra &
George, 2002). By optimization of dynamic capabilities, it would be expected that a firm can
implement business model innovation and create a sustainable competitive advantage regardless
it is still debatable whether short or long sustainable competitive advantage (Banerjee et al., n.d.;
Jabbarzadeh et al., 2018; Kuo et al., 2017; Naguib et al., 2017). However, it is essential to
acknowledge that business model innovation requires dynamic capabilities to face the volatile
market like pandemic covid 19 and sustain the business (Mohammed et al., 2021). The previous
researchers also tried to link the relationship between the importance of market orientation to
conceptualize and implement business model innovation (Amit & Zott, 2012; Chesbrough, 2010;
Narver & Slater, 2012). However, it is still open to examining the different dimensions of market
orientation in influencing business model innovation (Gupta et al., 2019), particularly in the hotel
industry as a vital country’s national revenue. Therefore, it is crucial to investigate how firm
capabilities, which are dynamic capabilities and market orientation, can affect the generation of
business model innovation in Indonesia’s hotel industry to sustain the business after the pandemic.

The research is motivated to assist hotel management in understanding the importance of
the firm's capabilities, which are dynamic capabilities and market orientation, in influencing
business model innovation after the pandemic. Using the quantitative approach, the relationships
between these variables are disclosed. The findings will assist hoteliers in prioritizing the
development of innovative business models that leverage the firm's capabilities and create a
sustainable competitive advantage. This study aims to uncover the role and relationships among
the variable of Dynamic capabilities, with the dimensions of Sensing, Coordinating, Learning,
Integrating, and Reconfiguring, and the variable of Market Orientation with its dimensions of
Responsive market orientation and Proactive market orientation in influencing a Business Model
Innovation within the Indonesian hotel industry. Thus, the hypotheses of the study are proposed
as follows;

H:: Dynamic capabilities have a significant direct effect on business model innovation.
H2: Market orientation has a significant direct effect on business model innovation.

Dynamic
Capabilities

H1

Business
Model
Innovation

HZ

/
Market
Orientation

Figure 1
Conceptual Framework
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RESEARCH METHOD

The study examines the role of a firm’s Dynamic Capabilities and Market Orientation as
independent variables on Business Model Innovation as dependent variables, utilizing a one-tailed
test. The conceptual framework, depicted in Figure 1, illustrates the connections between these
variables. This research involves five dimensions from variable Dynamic Capabilities, two
dimensions from variable Market Orientation and Business Model Innovation translated into
thirty-two indicators in total, which are summarized in Table 1. The questions in a 5 points Likert-
scale (1 — strongly disagree to 5 — strongly agree) distributed to selected respondents using non-
probability Purposive Sampling to who hold managerial positions as General Managers of three
to five-star hotels in Indonesia, the establishment of the hotel is a minimum of seven years and
have a minimum of 5 years of tenure at the same hotel until 2023.

Table 1 Research Variables, the Dimensions, and Indicators

Variables Dimensions Indicators Sources
) Scanning process in identifying new business opportunities (Sensing-1)
Sensing Reviewing product and service development efforts (Sensing-2)

Understanding how the competitive landscape evolves Sensing-3)

Gathering important intelligence (Sensing-4)

Coordinating several functional tasks in an efficient manner (Coordinating-1)
Coordinating Providing effective coordination with external parties (Coordinating-2)
Synchronizing activities with functional units (Coordinating-3)
Discovering and importing novel knowledge and information (Learning-1)
Converting previously acquired knowledge into new understanding (Learning-2)
Assimilating new information and knowledge (Learning-3) .
Dynamic Capabilities Utilizing expertise and data gathered to support in decision-making (Learning-4) Modified from
Real-time, simple access to vital data from business partners (Integrating-1) (Pavlou & ElI
Streamlining interactions between business partners (Integrating-2) Sawy, 2011) and
Incorporating important information from key partners (Integrating-3) (Mikalef & Pateli,
Preparing for unanticipated changes (Reconfiguring-1) 2016)
Reconfiguring Reconfiguring business processes to create new productive assets

(Reconfiguring-2)

Learning

Integrating

Maintaining a high level of dedication to fulfilling customer demands (RMO-1)
Responsive Market Monitoring orientation degree to fulfilling customers’ requirements (RMO-2)
Orientation Measuring customer satisfaction systematically (RMO-3)

Distributing information on customer satisfaction on a regular basis (RMO-4)

The company exist primarily to serve consumers (RMO-5)

Continuously identifying customer extra requirements which they are unaware of

(PMO-1)

Extrapolating key technology to gain insight into potential customer’s needs.

Market Orientation ) (PMO-2) (Lamore et al.,

Proactive Market Using outcome from operational activities to gain potential customer’s needs in 213" Yang et al.
Orientation the future (PMO-3) ' 2020: '

lfittﬂlrzl?gl\sllgfzgqer behavior patterns to identify potential requirements in the Yannopoulos et

Brainstorming for projected future demands based on how consumers utilize al., 2012)

products and services (PMO-5)

Exploring the information from key account clients to gain potential future needs

(PMO-6)

Easy transaction conducted with customers (BMI-1)
Efficiency in accessing every transaction (BMI-2)
Providing novel combinations for service (BMI-3)
Linking the staff and clients in novel ways (BMI-4)
The way to generate revenues is novel (BMI-5)

Business Model Innovation (BMI)

(Zott & Amit,
2007b)

In testing the variables, two stages of calculations will be conducted: Lower-order for
dimensions and Higher-order for variable level. Data analysis using Structural Equation Modeling
(SEM) with the software Smart PLS 4, encompassing model specification for the outer model and
inner model. The outer model assessed the validity with a value exceeding 0.7 and an AVE value
surpassing 0.5, testing reliability using Cronbach Alpha and Composite Reliability with a value
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above 0.70, and testing the discriminant validity using Fornell-Lacker (Hair et al., 2019). In the
inner model assessment, a test for multicollinearity is conducted using VIF (Variance Inflated
Factor) with values less/below 5, the Determinant Coefficient (R2 and R2 adjusted), and
Predictive Relevance (Q square) value above 0.

Path analysis is utilized to assess the extent of interrelationships between variables, and the
significance of each effect is evaluated through hypothesis testing using the T-test and p-value.
In addition, the Importance-Performance Map Analysis (IPMA) is carried out to enhance the
presentation of path coefficients based on conventional PLS-SEM results. The aim is to find
predecessors with significant importance for the target construct (total solid effect), but
comparatively lower performance (low average latent variable scores). These aspects highlight
potential areas that need improvement and deserve close attention (J. F. Hair et al., 2017). The
IPMA will highlight which firm capabilities (Dynamic capabilities and Market orientation) hold
significant importance but low performance in influencing Business Model Innovation as a target
construct.

RESULT AND DISCUSSION
The Profile of Respondents

Of 578 collected questionnaires from January to May 2023, only 492 valid responses were
selected based on criteria, tested, and further analyzed. Most respondents were male at 71.54%
and women at 28.45%. The most common age range was 45-54 (39.84%), followed by 36-44
(31.70%). Most of the hotels in the classification were four-star hotels at 45.94%, followed by
three-star hotels at 31.70% and five-star hotels at 22.36%. The length of work of most respondents
in the same hotels was between 5-10 years (75.20%), and the largest respondents group worked
in the Jakarta, Bogor, Depok, Tangerang, and Bekasi areas at 38.61%, followed by Central Java
at 27.03% (Table 2).

Table 2 Demographics of the respondents

Category Items Frequency Percentage

Gender Men 352 71.54
Women 140 28.45

<35 years old 92 18.70

36-44 years old 156 31.70

Age (years) 45-54 years old 196 39.84
55-60 years old 48 9.75

3 Stars Hotel 156 31.70

Hotel Classification 4 Stars Hotel 226 45.94
5 Stars Hotel 110 22.36

5-10 years 370 75.20

Length of work 10-15 years 65 13.21
15-20 years 16 3.25
>20 years 41 8.34

Bali and Lombok 45 9.15%

Banten 3 0.61%

Jakarta, Bogor, Depok, Tangerang and Banten 190 38.61%

West Java 13 2.64%

Hotel Location Central Java 133 27.03%
East Java 24 4.88%

Sumatra Island 75 15.24%

Kalimantan and Sulawesi 9 1.84%
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Result for Outer Model (Measurement Model)

In the outer model's lower order, causal relations were established between the indicators
of each dimension. Twenty-seven indicators from five dimensions of Dynamic capabilities and
two dimensions of Market Orientation were examined, where overall, the valid measurement
items displayed for outer loadings exceeding 0.70 (Table 3). However, at the dimension level,
there are some indicators with outer loadings below 0.7, which are Reconfiguring-2, RMO-1,
RMO-2, RMO-3, PMO-1, PMO-2, and PMO-6, but since their AVE values remain above 0.5,
those indicators in outer loadings are retained (Joseph F. Hair et al., 2019) (Table 4).

Table 3 Outer Loading — Dimension Level

Variables Dimensions Indicators to Dimension Outer Loading
Sensing-1 - Sensing 0.831
Sensing Sensing-2 - Sensing 0.825
Sensing-3 = Sensing 0.763
Sensing-4 > Sensing 0.811
Coordinating Coordinating-1-> Coordinating 0.865
Coordinating-2 - Coordinating 0.850
Coordinating-3 = Coordinating 0.842
Dyna_rr_1ip Leaming Learn?ng-l% Learnin.g 0.878
Capabilities Learning-2 > -Learning 0.843
Learning-3 - Learning 0.729
Learning-4 - Learning 0.852
Integrating Integrating-1 - Integrating 0.795
Integrating-2 - Integrating 0.788
Integrating-3 - -Integrating 0.847
Reconfiguring Reconfiguring-1 - Reconfiguring 0.715
Reconfiguring-2 > Reconfiguring 0.668
RMO-1 - Responsive Market Orientation 0.696
. RMO-2 - Responsive Market Orientation 0.682
CR)fisepr?tgfilc\Jls Market RMO-3 = Responsive Market Orientation 0.678
Market RMO-4 > Respons?ve Market Or?entat?on 0.765
Orientation RMO-5 - Responsive Market Orientation 0.727
PMO-1 - Proactive Market Orientation 0.587
) PMO-2-> Proactive Market Orientation 0.654
Pr(_)actlv_e Market PMO-3 - Proactive Market Orientation 0.776
Orientation PMO-4 - Proactive Market Orientation 0.766
PMO-5 - Proactive Market Orientation 0.822
PMO-6 - Proactive Market Orientation 0.629

The results indicate that, at the dimension level, all indicators from seven dimensions
meet widely accepted criteria for Cronbach's Alpha and Composite Reliability (>0.70) and have
an Average Extracted Value (AVE) exceeding 0.50 (Table 4).

Table 4 Summary of Cronbach’s Alpha, Composite Reliability, and AVE- Dimension Level

Dimensions Cronbach’s Alpha Composite Reliability AVE
Sensing 0.890 0.924 0.753
Coordinating 0.893 0.933 0.823
Learning 0.902 0.932 0.775
Integrating 0.849 0.908 0.768
Reconfiguring 0.723 0.878 0.783
Responsive Market Orientation 0.865 0.903 0.650
Proactive Market Orientation 0.862 0.901 0.645
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In the last step for the lower-order dimension level, the Discriminant validity was assessed
using Fornell-Lacker, confirming discriminant validity at the dimension level (Table 5).

Table 5. Discriminant Validity (Fornell Lacker) — Dimension Level

g
[ ©
' ;oo ' ' = ' S
. - 3 = 3 3w 35 82 8§ S 4 0
Dimension eE S LEZ 9Ew 9B eEwm w3 B _EBLs
Es c Eox E'_E-g ES & € 5 ¢ e 5oL ©eE S
S ® s ©© = S © £ © © 20 S ®©® o X S a¥ S ¥Sg§
cfg £88 £8p s8¢ £88 EFfgsf Ffc
884 880 a3 4% a0 £ A0 x =20x=0 =2Z0a0
Dynamic Capabilities -Sensing 0.868
Dynamic Capabilities-Coordinating 0.867 0.907
Dynamic Capabilities-Learning 0.844 0.832 0.880
Dynamic Capabilities-Integrating 0.801 0.862 0.823 0.876
Dynamic Capabilities-Reconfiguring 0.628 0.666 0.709 0.730 0.885
Market Orientation-Responsive  0.691 0.705 0.706 0.740 0.512 0.806
Market Orientation
Market Orientation-Proactive  0.704 0.725 0.729 0.708 0.642 0.611 0.803

Market Orientation

Dynamic Capabilities, Market Orientation, and Business Model Innovation constructs were
examined in the higher-order testing. Outer loadings at the variable level exceeded 0.70,
signifying their validity (Table 6). Cronbach's alpha and composite reliability values are above
0.70, and AVE values demonstrated convergent validity at the variable level, all-surpassing 0.50
(Table 6). Thus, the Discriminant validity at the variable level using Fornell Lacker confirms that
Discriminant Validity is undetectable (Table 7).

Table 6 Outer Loading — Variable Level

Variables Dimension and Indicators to Outer Loading  Cronbach’s Composite AVE
Construct Alpha Reliability
Dynamic Capabilities Sensing = Dynamic Capability 0.917 0.945 0.959 0.823
Coordinating > Dynamic Capability 0.935
Learning > Dynamic Capability 0.933
Integrating > Dynamic Capability 0.931
Reconfiguring - Dynamic Capability 0.813
Market Orientation Responsive Market Orientation - Market 0.911 0.758 0.892 0.805
Orientation
Proactive Market Orientation > Market 0.883
Orientation
Business Model Innovation ~ BMI-1 - Business Model Innovation 0.721 0.883 0.915 0.683
BMI-2 > Business Model Innovation 0.878
BMI-3-> Business Model Innovation 0.855
BMI-4-> Business Model Innovation 0.857
BMI-5 - Business Model Innovation 0.812

Table 7 Discriminant Validity Fornell Lacker-Variable Level

Variable Business Model Innovation Dynamic Capabilities Market Orientation
Business Model Innovation 0.827
Dynamic Capabilities 0.725 0.907
Market Orientation 0.712 0.844 0.897
129
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Result for Inner model (Structural Model)

The inner model evaluation consists of the multicollinearity test (Variance Inflated
Factor), the determination coefficient (R2), the adjusted R2, and the Predictive Relevance (Q
Square). The multicollinearity test results show that the inner VIF values are below/less than 5

(Table 8).
Table 8 Variance Inflated Factor (VIF)
Variable Business Model Innovation
Dynamic Capabilities 3.478
Market Orientation 3.835

The determination coefficient (R2) shows the influence of Dynamic capability and Market
Orientation on Business Model Innovation is 0.560, and the value of R Square adjusted is 0.559.
The Q square value yields a value above 0, which is 0.554. All the results are summarized in

Table 9.
Table 9 R Square, R Square adjusted and Q Square
Variable R Square R Square Adjusted Q Square
Business model Innovation 0.560 0.559 0.554

Further, Table 10 shows a standardized coefficient (Beta) value of 0.429, or 42.9%, for the
contribution of Dynamic Capability to Business Model Innovation and 0.350, or 35%, for Market
Orientation to Business Model Innovation.

A statistical bootstrapping analysis is performed on each constructed hypothesis to
determine the significance level of each independent variable on the dependent variable. For the
first hypothesis, there is a positive and significant direct effect of Dynamic Capabilities on
Business Model Innovation, where the result of the T-statistic value is 7.020 with a significance
level of 0.000 (Table 10 and Figure 2). Since the t count value is greater than the t table for a one-
tailed test, it means that, theoretically, Dynamic Capabilities significantly directly affect Business
Model Innovation.

Table 10 Summary of Direct Effect, T-Test, and P-Values

Hypothesis Path Standardized T P Result
B Statistic  Values
Ha Dynamic Capabilities -> 0.429 7.020 0.000 Supported
Business Model Innovation
H, Market Orientation -> Business 0.350 5.500 0.000 Supported

Model Innovation

The second hypothesis is that there is a positive and significant direct impact of Market
Orientation on Business Model Innovation, where the result is presented in Table 10 and Figure
2, with a T-statistic value of 5.500 with a significance level of 0.000. Since the t count value is
greater than the t table for a one-tailed test, it means that, theoretically, Market Orientation has a
significant direct effect on Business Model Innovation.

130 Return: Study of Management Economic And Business, Vol 3 (1), February 2024



The Role of 4 Firm’s Capabilities on Business Model Innovation; Evidence from Hotels in Indonesia

Result of Important Performance Matrix Analysis (IPMA)

Finally, The Importance-Performance Map Analysis (IPMA) results are summarized in Table 11.

Table 11 IPMA Results

Variables Dimensions Importance  Performance Category
Dynamic Capabilities Sensing 0.095 81.585 Low Importance - High

Performance
Coordinating 0.096 80.626 Low Importance - High

Performance
Learning 0.103 80.030 Low Importance - High

Performance
Integrating 0.095 76.942 Low Importance - Low

Performance
Reconfiguring 0.083 72.122 Low Importance - Low

Performance
Market Orientation Responsive Market Orientation 0.208 82.230 High Importance — High

Performance
Proactive Market Orientation 0.182 72.372 High Importance — Low

Performance
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This research explores the role of a firm's capabilities toward business model innovation
within the Indonesian hotel industry after the pandemic. The inferential statistical analysis in this
study has unveiled the impact of the firm's capabilities for developing a business model
innovation. The two firms' capabilities, which are dynamic capabilities and market orientation,
significantly influence the innovation of the business model of hotels in Indonesia.

The bootstrapping results for each proposed hypothesis show that two of the firm's
capabilities influence the formation of business model innovation implemented by hotels after the
pandemic. Dynamic Capabilities have the most significant impact, with a 42.9% contribution to
business model innovation, while Market Orientation contributes 35% of innovation in business
models. These findings can serve as a reference for hoteliers in setting priorities and focusing
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their strategies on developing dynamic capabilities to enhance their innovation capabilities in their
business models when facing crises and market uncertainties. The result is theoretically supported
by (Breier et al., 2021), who state that the degree of innovation in the business model will
influence a firm's flexibility to adapt to a changing environment. Therefore, a company must have
a flexible business model, which serves as a driver of innovation, and alongside their function in
innovation, business models themselves are subject to innovation (Schneider & Spieth, 2013).

The first hypothesis, which is that there is a significant direct effect of Dynamic
Capabilities on Business Model Innovation, is supported in this study. The finding aligns with
what was demonstrated in research by VVu (2020), which emphasizes the vital role of a company's
dynamic capabilities in adapting to dynamic environmental conditions. In addition, the strength
of dynamic capabilities is crucial for sustaining a company's long-term profitability. Dynamic
capabilities enable a company to design and engage in all activities involving resources to achieve
competitive advantage through business model innovation (Arranz et al., 2020; Pundziene et al.,
2021; Teece, 2018b), which in this study contributes 42.9% influence on business model
innovation generation. Dynamic capabilities influence innovation in the business model by
creating different value propositions, value creation, and value capture. To create value
propositions, value creation, and value capture, companies leverage their dynamic capabilities in
sensing new opportunities, coordinating functions within the organization to exploit these
opportunities, continuous learning, integrating all resources, and reconfiguring them to deliver
value to customers. The result emphasizes that dynamic capabilities, accounting for 42.9%, is the
key contributor to business model innovation within hotel management in Indonesia. This means
that dynamic capabilities drive the level of innovation in the business model at 42.9% and 35%
from market orientation, while the balance is contributed to by other variables not studied in the
research.

The finding is in line with the previous studies that the dynamic capabilities of an
organization affect the level of business model innovation as a crucial component of the value
creation architecture in the business model itself (Franco et al., 2021; Heider et al., 2021; Sharma
et al., 2021; Velu, 2017). The stronger a company's dynamic capabilities in managing its
resources, the higher its ability to innovate through its business model to achieve competitive
advantage and cope with dynamic environments. All the dimensions of Dynamic capabilities
studied theoretically supported the capabilities of sensing, coordinating, learning, integrating, and
reconfiguring by hotel management, affecting the business model innovation they implemented
post-pandemic. However, from the Importance Performance Map Analysis (IPMA) results, all
dimensions, which are the capability of Sensing, Coordinating, Learning, Integrating, and
Reconfiguring, are considered as either Low Importance but High Performance and both Low
Importance and Low Performance. Therefore, hoteliers can exert little effort on activities in each
dimension. The reason is regardless of the dynamic capabilities contributing to business model
innovation, the current dynamic capabilities implemented by the hotel have been evaluated to
successfully sustain the innovation generation in the business model operated by the company.

The second hypothesis that there is a significant direct effect of Market orientation on
Business Model Innovation is supported in this study, where market orientation contributes 35%
of innovation in business models. The supporting research with the same result conducted
by(Yuki & Kubo, 2023) indicates that market orientation can predict innovation. In creating
business model innovation, understanding customer needs is the foundation for generating value
and is a crucial component of the business model innovation itself (Amit & Zott, 2012a, 2015).
The market orientation is the company's ability to ascertain what customers want currently and
predict potential needs in the future. Understanding the current needs and predicting potential
needs require hoteliers to implement Responsive and Proactive market orientation. Another study
also suggests that both dimensions of market orientation, which are Responsive Market
Orientation and Proactive Market Orientation, have positive impacts and are necessary for
business model innovation by defining novel business approaches (Yang et al., 2020). Using the
Importance-Performance Map Analysis (IPMA), Proactive Market Orientation is considered
highly important but low in performance. This means that proactive market orientation is the area
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that needs to be improved by hoteliers to increase their ability to innovate their business models
in uncertain environments. The respondents evaluated that hotel management's ability to predict
consumers' potential needs from behavioral patterns still needs to be improved. Therefore, hotels
can do market research and analysis by investing in extensive research and analysis to understand
emerging trends, changing customer preferences, and finding opportunities for new market
segments. The implementation can involve regular surveys, competitor analysis, and data
analytics to identify potential opportunities. Another possible implication is continuous learning,
which encourages a culture of continuous learning and adaptation within the organization. Staying
informed about industry trends, attending conferences, and fostering innovation through cross-
functional teams can help project future demands.

Concerning Responsive Market Orientation, based on the Importance-Performance Map
Analysis (IPMA) result, the respondents considered this dimension as both high importance and
high performance. Meaning that currently, hotel management in Indonesia is successfully
implementing the Responsive Market Orientation to influence the Business Model Innovation
generation. Keeping the satisfaction of the customers is evaluated as the best strategy
implemented by the hotel management in facing the crisis instead of exploring potential needs as
part of the Proactive Market Orientation approach. Therefore, management must focus on
strengthening and optimizing their Responsive Market Orientation to further enhance customer
satisfaction and meet current needs effectively.

However, technology implementation in the hotel industry has received little attention
because the competition among hotels has traditionally not been focused on technological
innovation. (Tsai et al., 2009) suggested that a Proactive Market Orientation is practical when
high levels of technological turbulence and competitive intensity exist. They argue that a
Proactive Market Orientation is unnecessary when these levels are low (Yuki & Kubo, 2023). In
contrast, the result of this study shows the opposite result, as the Proactive Market orientation is
required to capture potential future needs from customers as it is now still considered as an area
to be improved in Indonesia’s hotel management. Therefore, understanding the turbulence in the
market may allow hotel management to choose between implementing a responsive market
orientation, which focuses on current needs, or being proactive in predicting potential market
needs in the future using advanced technology. Theoretically and empirically, both dimensions
of the market orientations can influence the degree of innovation in the current business model.

CONCLUSION

To be able to compete and sustain the business, especially in facing a crisis or a dynamic
environment, the hotel industry must have flexibility and adaptability to use the resources and
capabilities they possess. The empirical findings highlight the importance of firm capabilities,
which are dynamic capabilities and market orientation, in influencing business model innovation
within the hotel industry post-pandemic. The research reveals that Dynamic capabilities and
Market orientation positively have significant direct and positive effects on business model
innovation generation. Increasing the dynamic capabilities and market orientation will affect the
degree of innovation in the business model for the hotel industry. The finding empirically
contributes to the conceptual framework that strong Dynamic Capabilities and Market Orientation
are necessary for innovation development in business model as part of business strategy. These
capabilities are essential for sensing business opportunities, reconfiguring the resources, and
transforming the resources into an adjusted business model innovation after a crisis or in a rapidly
changing environment.

Dynamic capabilities enable companies to design and engage in resource-related activities
to achieve competitive advantages through their business model innovation. Furthermore, the
dynamic capabilities of an organization play a crucial role in shaping the level of business model
innovation, which is a fundamental component of the value creation architecture in the business
model itself. While all dimensions of Dynamic Capabilities theoretically support the capabilities
of sensing, coordinating, learning, integrating, and reconfiguring by hotel management, the study
also revealed that these activities are considered of low importance and either high or low
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performance. Therefore, hoteliers may not need to exert significant effort in these activities, as
the current dynamic capability they have in place seems sufficient to sustain innovation in the
current business model operated by the company. This suggests that, while dynamic capabilities
are crucial, their optimization and focus should be balanced based on their specific importance
and performance in the hotel's context.

Market orientation encompasses the company's ability to discern customer desires and
anticipate future needs. In this regard, either Responsive or Proactive market orientation is
essential for hoteliers, while Responsive Market Orientation is both highly important and high in
performance, emphasizing it is crucial for meeting current customer needs effectively and
maintaining the current activities to sustain guest satisfaction. Hoteliers are advised to focus on
strengthening and optimizing their Responsive Market Orientation to enhance customer
satisfaction further. On the other hand, proactive market orientation was proven to be highly
important but low performance in this study. This dimension represents an area for improvement
for hotel management in increasing their ability to innovate their business models in uncertain
environments. The ability to predict potential customer needs based on behavioral patterns can be
enhanced through market research and analysis, investment in research and data analytics, and
fostering a culture of continuous learning and adaptation within the organization. While the
traditional focus of competition in the hotel industry may not have been on technological
innovation, the study suggests that Proactive Market Orientation can be vital for capturing
potential future customer needs. Contrary to some previous research, this study adds the
importance of Proactive Market Orientation in preparing for changes happening in the market. In
summary, both Responsive and Proactive market orientations can influence the degree of business
model innovation, and a balanced approach to these orientations can enhance a hotel's adaptability
and competitiveness in volatile environments.

While the findings offer an initial contribution, further research in various industries or
with a more specific focus on hotel classifications could provide deeper insights. First, each hotel
classification might have different principles and orientations when dealing with a crisis or
uncertain market. Future research could segregate specific hotel categories (e.g., only three or
four-star, or five hotels) to accurately represent the conditions within those categories. Second,
an area for improvement is the need for research literature providing measurement scales for other
firms’ capabilities, such as Service Innovation Capability, which constrained the study's scope in
hospitality. Therefore, future research opportunities exist to develop measurement scales specific
to Service Innovation Capability within the Indonesian hotel industry, enriching the service
industry literature, particularly in hospitality.

REFERENCES

Adam, N. A., & Alarifi, G. (2021). Innovation practices for survival of small and medium
enterprises (SMEs) in the COVID-19 times: the role of external support. Journal of
Innovation and Entrepreneurship, 10(1). https://doi.org/10.1186/s13731-021-00156-6
Google Scholar

Amit, R., & Zott, C. (2012). Creating Value Through Business Model Innovation. MIT Sloan
Management Review. Google Scholar

Amit, R., & Zott, C. (2015). Crafting Business Architecture: the Antecedents of Business Model
Design. Strategic Entrepreneurship Journal, 9(4), 331-350.
https://doi.org/10.1002/sej.1200 Google Scholar

Arranz, N., Arroyabe, M., Li, J., & Fernandez de Arroyabe, J. C. (2020). Innovation as a driver
of eco-innovation in the firm: An approach from the dynamic capabilities theory. Business
Strategy and the Environment, 29(3), 1494-1503. https://doi.org/10.1002/BSE.2448 Google

Scholar
Assink, M. (2006). Inhibitors of disruptive innovation capability: A conceptual model. European
Journal of Innovation Management, 9(2), 215-233.

https://doi.org/10.1108/14601060610663587 Google Scholar

134 Return: Study of Management Economic And Business, Vol 3 (1), February 2024


https://link.springer.com/article/10.1186/s13731-021-00156-6
https://sloanreview.mit.edu/article/creating-value-through-business-model-innovation/
https://onlinelibrary.wiley.com/doi/abs/10.1002/sej.1200
https://onlinelibrary.wiley.com/doi/abs/10.1002/bse.2448
https://onlinelibrary.wiley.com/doi/abs/10.1002/bse.2448
https://www.emerald.com/insight/content/doi/10.1108/14601060610663587/full/html?fullSc=1

The Role of 4 Firm’s Capabilities on Business Model Innovation; Evidence from Hotels in Indonesia

Augier, M., & Teece, D. J. (2009). Dynamic capabilities and the role of managers in business
strategy and economic performance. Organization Science.
https://doi.org/10.1287/0rsc.1090.0424 Google Scholar

Banerjee, C. S., Farooq, A., & Upadhyaya, S. (n.d.). The Relationship between Dynamic
Capabilities, Competitive Advantage & Organizational Performance. International Journal
of Interdisciplinary Research and Innovations, 6, 603-610. Google Scholar

Bocken, N. M. P., & Geradts, T. H. J. (2020). Barriers and drivers to sustainable business model
innovation: Organization design and dynamic capabilities. Long Range Planning, 53(4),
101950. https://doi.org/10.1016/j.1rp.2019.101950 Google Scholar

Breier, M., Kallmuenzer, A., Clauss, T., Gast, J., Kraus, S., & Tiberius, V. (2021). The role of
business model innovation in the hospitality industry during the COVID-19 crisis.
International Journal of Hospitality Management, 92, 102723.
https://doi.org/10.1016/j.ijhm.2020.102723 Google Scholar

Chesbrough, H. (2010). Business model innovation: Opportunities and barriers. Long Range
Planning, 43(2-3), 354-363. https://doi.org/10.1016/j.1rp.2009.07.010 Google Scholar

Franco, M., Minatogawa, V., Duran, O., Batocchio, A., & Quadros, R. (2021). Opening the
Dynamic Capability Black Box: An Approach to Business Model Innovation Management
in the Digital Era. IEEE Access, 9, 69189-69209.
https://doi.org/10.1109/ACCESS.2021.3077849 Google Scholar

Gupta, V. K., Atav, G., & Dutta, D. K. (2019). Market orientation research: a qualitative synthesis
and future research agenda. Review of Managerial Science, 13(4), 649-670.
https://doi.org/10.1007/s11846-017-0262-z Google Scholar

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). Second Edition. In California: Sage. Google
Scholar

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the
results of PLS-SEM. European Business Review, 31(1), 2—24. https://doi.org/10.1108/EBR-
11-2018-0203 Google Scholar

Heider, A., Gerken, M., van Dinther, N., & Hilsbeck, M. (2021). Business model innovation
through dynamic capabilities in small and medium enterprises — Evidence from the German
Mittelstand. Journal of Business Research, 130, 635-645.
https://doi.org/10.1016/J.JBUSRES.2020.04.051 Google Scholar

limudeen, A. (2021). Leveraging IT-enabled dynamic capabilities to shape business process
agility and firm innovative capability: moderating role of turbulent environment. Review of
Managerial Science 2021 16:8, 16(8), 2341-2379. https://doi.org/10.1007/S11846-021-
00501-9 Google Scholar

Jabbarzadeh, A., Fahimnia, B., & Sabouhi, F. (2018). Resilient and sustainable supply chain
design: sustainability analysis under disruption risks.
Https://Doi.Org/10.1080/00207543.2018.1461950, 56(17), 5945-5968.
https://doi.org/10.1080/00207543.2018.1461950 Google Scholar

Kuo, S. Y., Lin,P.C., & Lu, C. S. (2017). The effects of dynamic capabilities, service capabilities,
competitive advantage, and organizational performance in container shipping.
Transportation Research Part A: Policy and Practice, 95,  356-371.
https://doi.org/10.1016/J.TRA.2016.11.015 Google Scholar

Lamore, P. R., Berkowitz, D., & Farrington, P. A. (2013). Proactive/responsive market orientation
and marketing - Research and development integration. Journal of Product Innovation
Management. https://doi.org/10.1111/jpim.12024 Google Scholar

Mikalef, P., & Pateli, A. (2016). Developing and validating a measurement instrument of IT-
enabled dynamic capabilities. 24th European Conference on Information Systems, ECIS
2016, December 2020. Google Scholar

Mohammed, A., Jabbour, A. B. L. de S., & Diabat, A. (2021). COVID-19 pandemic disruption:
a matter of building companies’ internal and external resilience. International Journal of
Production Research. https://doi.org/10.1080/00207543.2021.1970848 Google Scholar

135
Return; Study of Management, Economic And Business, Vol 3 (2), February 2024


https://pubsonline.informs.org/doi/abs/10.1287/orsc.1090.0424
https://www.academia.edu/download/57388274/The_Relationship_between_Dynamic-6370_1.pdf
https://www.sciencedirect.com/science/article/pii/S0024630119301062
https://www.sciencedirect.com/science/article/pii/S0278431920302759
https://www.sciencedirect.com/science/article/pii/S0024630109000569
https://ieeexplore.ieee.org/abstract/document/9423954/
https://link.springer.com/article/10.1007/s11846-017-0262-z
https://link.springer.com/content/pdf/10.1007/978-3-319-57413-4_15.pdf
https://link.springer.com/content/pdf/10.1007/978-3-319-57413-4_15.pdf
https://www.emerald.com/insight/content/doi/10.1108/EBR-11-2018-0203/full/html?fbclid=IwAR0y460wWoGID-0BDVrVWnFrJl5eMVB-4pZuhI4nEFfTHZX_R8LRcb0Jk5o&utm_source=TrendMD&utm_medium=cpc&utm_campaign=European_Business_Review_TrendMD_1&WT.mc_id=Emerald_TrendMD_1
https://www.sciencedirect.com/science/article/pii/S0148296320302794
https://link.springer.com/article/10.1007/s11846-021-00501-9
https://www.tandfonline.com/doi/abs/10.1080/00207543.2018.1461950
https://www.sciencedirect.com/science/article/abs/pii/S0965856416306450
https://onlinelibrary.wiley.com/doi/abs/10.1111/jpim.12024
https://www.researchgate.net/profile/Patrick-Mikalef/publication/302905460_Developing_and_validating_a_measurement_instrument_of_IT-enabled_dynamic_capabilities/links/5fd72e4845851553a0b572de/Developing-and-validating-a-measurement-instrument-of-IT-enabled-dynamic-capabilities.pdf
https://www.tandfonline.com/doi/abs/10.1080/00207543.2021.1970848

The Role of 4 Firm’s Capabilities on Business Model Innovation; Evidence from Hotels in Indonesia

Naguib, A. N., Elsaid, E., & Elsaid, A. M. (2017). The Impact of Dynamic Capabilities on
Sustainable Competitive Advantage in the Pharmaceutical Sector in Egypt. Business and
Management Research, 6(2), 1. https://doi.org/10.5430/bmr.vén2pl Google Scholar

Narver, J. C., & Slater, S. F. (2012). The Effect of Market Orientation on Business Profitability.
Developing a Market Orientation, 45-78. https://doi.org/10.4135/9781452231426.n3
Google Scholar

Narver, J. C., Slater, S. F., & MacLachlan, D. L. (2004). Responsive and proactive market
orientation and new-product success. Journal of Product Innovation Management.
https://doi.org/10.1111/j.0737-6782.2004.00086.x Google Scholar

Pavlou, P. A., & El Sawy, O. A. (2011). Understanding the Elusive Black Box of Dynamic
Capabilities. Decision Sciences, 42(1), 239-273. https://doi.org/10.1111/J.1540-
5915.2010.00287.X Google Scholar

Pereira, S. de A., Imbrizi, F. G., Freitas, A. D. G. de, & Alvarenga, M. A. (2015). Business Model
as an Inducer of Disruptive Innovations: The Case of Gol Airlines. International Journal of
Innovation, 3(2), 28-42. https://doi.org/10.5585/1J1.\VV312.24 Google Scholar

Pundziene, A., Nikou, S., & Bouwman, H. (2021). The nexus between dynamic capabilities and
competitive firm performance: the mediating role of open innovation. European Journal of
Innovation Management, 25(6), 152-177. https://doi.org/10.1108/EJIM-09-2020-0356
Google Scholar

Ramani, G., & Kumar, V. (2008). Interaction Orientation and Firm Performance.
Https://Doi.Org/10.1509/Jmkg.72.1.027, 72(1), 27-45.
https://doi.org/10.1509/JMKG.72.1.027 Google Scholar

Schneider, S., & Spieth, P. (2013). Business Model Innovation: Towards An Integrated Future
Research Agenda. Https://Doi.0rg/10.1142/S136391961340001X, 17(2).
https://doi.org/10.1142/S136391961340001X Google Scholar

Sharma, A., Shin, H., Santa-Maria, M. J., & Nicolau, J. L. (2021). Hotels’ COVID-19 innovation
and performance. Annals of Tourism Research, 88.
https://doi.org/10.1016/j.annals.2021.103180 Google Scholar

Teece, D. J. (2010). Business models, business strategy and inTeece, D. J. (2010). Business
models, business strategy and innovation. Long Range Planning, 43(2-3), 172-
194.novation. Long Range Planning. Google Scholar

Teece, D. J. (2018a). Business models and dynamic capabilities. Long Range Planning, 51(1),
40-49. https://doi.org/10.1016/j.Irp.2017.06.007 Google Scholar Google Scholar

Teece, D. J. (2018b). Profiting from innovation in the digital economy: Enabling technologies,
standards, and licensing models in the wireless world. Research Policy, 47(8), 1367-1387.
https://doi.org/10.1016/j.respol.2017.01.015 Google Scholar

Timotius, E. (2023). “The role of innovation in business strategy as a competitive advantage:
Evidence from Indonesian MSMEs.” Problems and Perspectives in Management, 21(1),
92-106. https://doi.org/10.21511/ppm.21(1).2023.09 Google Scholar

Tsai, H., Song, H., & Wong, K. K. F. (2009). Tourism And Hotel Competitiveness
Research.,26(5-6), 522-546. https://doi.org/10.1080/10548400903163079 Google Scholar

Velu, C. (2017). A Systems Perspective on Business Model Evolution: The Case of an
Agricultural Information Service Provider in India. Long Range Planning, 50(5), 603-620.
https://doi.org/10.1016/J.LRP.2016.10.003 Google Scholar

Vu, H. M. (2020). A review of dynamic capabilities, innovation capabilities, entrepreneurial
capabilities and their consequences. Journal of Asian Finance, Economics and Business,
7(8), 485-494. https://doi.org/10.13106/JAFEB.2020.VOL7.N0O8.485 Google Scholar

Wei, Z., Zhao, J., & Zhang, C. (2014). Organizational ambidexterity, market orientation, and firm
performance. Journal of Engineering and Technology Management - JET-M.
https://doi.org/10.1016/j.jengtecman.2014.06.001 Google Scholar

Wiastuti, R. D., & Susilowardhani, E. M. (2016). Virtual Hotel Operator; Is It Disruption for
Hotel Industry? Jurnal Hospitality Dan Pariwisata, 2(2), 201-215. Google Scholar

136 Return: Study of Management Economic And Business, Vol 3 (1), February 2024


https://scholar.uwindsor.ca/odettepub/127/
https://journals.sagepub.com/doi/abs/10.1177/002224299005400403
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.0737-6782.2004.00086.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1540-5915.2010.00287.x
https://www.redalyc.org/pdf/4991/499150612002.pdf
https://www.emerald.com/insight/content/doi/10.1108/EJIM-09-2020-0356/full/html/1000
https://journals.sagepub.com/doi/abs/10.1509/jmkg.72.1.027
https://www.worldscientific.com/doi/abs/10.1142/s136391961340001x
https://www.sciencedirect.com/science/article/pii/S0160738321000426
https://www.sciencedirect.com/science/article/pii/S002463010900051X
https://www.sciencedirect.com/science/article/pii/S0024630117302868
https://www.sciencedirect.com/science/article/pii/S0048733318300763
https://www.businessperspectives.org/images/pdf/applications/publishing/templates/article/assets/17653/PPM_2023_01_Timotius.pdf
https://www.tandfonline.com/doi/abs/10.1080/10548400903163079
https://www.sciencedirect.com/science/article/pii/S0024630116302102
https://koreascience.kr/article/JAKO202026061031706.page
https://journal.ubm.ac.id/index.php/hospitality-pariwisata/article/download/905/801

The Role of 4 Firm’s Capabilities on Business Model Innovation; Evidence from Hotels in Indonesia

Yang, D., Wei, Z., Shi, H., & Zhao, J. (2020). Market orientation, strategic flexibility and business
model innovation. Journal of Business and Industrial Marketing, 35(4), 771-784.
https://doi.org/10.1108/JBIM-12-2018-0372 Google Scholar

Yannopoulos, P., Auh, S., & Menguc, B. (2012). Achieving fit between learning and market
orientation: Implications for new product performance. Journal of Product Innovation
Management. https://doi.org/10.1111/j.1540-5885.2012.00923.x Google Scholar

Yuki, S., & Kubo, T. (2023). The incompatibility of proactive market orientation and
postponement strategy in product differentiation. Journal of Business and Industrial
Marketing, 38(13), 92-104. https://doi.org/10.1108/IBIM-07-2022-0348 Google Scholar

Zahra, S. A., & George, G. (2002). The Net-Enabled Business Innovation Cycle and the Evolution
of Dynamic Capabilities. Https://Doi.Org/10.1287/Isre.13.2.147.90, 13(2), 147-150.
https://doi.org/10.1287/ISRE.13.2.147.90 Google Scholar

Zott, C., & Amit, R. (2007a). Business model design and the performance of entrepreneurial
firms. Organization Science, 18(2), 181-199. https://doi.org/10.1287/orsc.1060.0232
Google Scholar

Zott, C., & Amit, R. (2007b). Business model design and the performance of entrepreneurial
firms. Organization Science. https://doi.org/10.1287/orsc.1060.0232 Google Scholar

137
Return; Study of Management, Economic And Business, Vol 3 (2), February 2024


https://www.emerald.com/insight/content/doi/10.1108/JBIM-12-2018-0372/full/html
https://www.emerald.com/insight/content/doi/10.1108/JBIM-12-2018-0372/full/html
https://www.emerald.com/insight/content/doi/10.1108/JBIM-07-2022-0348/full/html
https://pubsonline.informs.org/doi/abs/10.1287/isre.13.2.147.90
https://pubsonline.informs.org/doi/abs/10.1287/orsc.1060.0232
https://pubsonline.informs.org/doi/abs/10.1287/orsc.1060.0232

